Creative Experience

Delivering Impact Across the Digital Landscape,
Leading Innovation and Inspiring Teams!



Summary

I’'m Jim Kelley, a highly effective and seasoned creative leader with 20+ years of
experience in digital marketing, evolving into brand-aligned design across modern
marketing teams. A proven expert in leading high-performing creative teams and
hands-on execution, | help teams succeed through thoughtful design, proven
practice, data-informed decision-making, and operational excellence.

The following is a sampling of work that represents my career, from brand design
and creative strategy to collaboration, innovation, and digital experiences across a
wide range of industries. Hope you enjoy!
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| Started with Email

| still believe it’s a powerful, often underestimated
channel that’s long served as a playground for innovation;
full of hacks with shifting inbox updates, technology and
consumer behavior change over time.

From Acquisition to Loyalty...

e Email is an essential touch point that spans the full
omni-channel customer journey experience.

e We can load it with relevance and fun, or not, across
promotional campaigns, newsletters, transactional &
lifecycle communications.

e |'d like to think we wrote the book on best practices:
personalized content, modular & cohesive layouts,
mobile optimization, accessibility, interactive, etc.

Seen here are a few classics from 2010 - the flip phone era...
or the golden age of desktop-based email centric designs.
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Dear Jamie,

thanks for choosing Avs.

EVERY VOTE COUNTS!

FOR THE 2007 NFL PRO BOWL?
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Lorem psum dolor sit amet, piscing el sed
diarm nonummy nibh euismod tincidunt utaoreet dolore.

CAST YOUR VOTE HERE

Ynﬁ can also vote from your wireless
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FREE SHIPPING on all nap mats. Hurry! Offer ends xx/xx/xx

Chugga, Chugga,




| Became a Cross-Channel Creative Expert

| approach the entire customer journey with a holistic lens; from acquisition to loyalty and all the messaging in between...
to create impactful user experiences that elevate engagement and strengthen brand perception.

EMAIL

Post-stay with preference

banner and points offer

Bas
Promotions Bonus: = 13,000

Eiite Tier Bonus: 55 848

Total Points Earned: = 14,696

EARN 20 POINTS

What type of getaway are
you looking forward to next?

Overnight stay Weekend getaway
An entire week A 2-week recharge

Month-long Long-term
sabbatical nomad lifestyle

Where to next?

See what's trending with other travelers in the Hilton
community.

Points unlimited

Eam even more Points on your
next getaway with 2,000 Bonus
Points overy stay, PLUS 5,000
Bonus Points every 5 nights.
There's no limit o what you can

EXPERIENCES

Zero-party data acquisition of

travel preferences

perfec’[ g,ej(a;w;g

It's time to kick off your shoes and
unwind. What do you want to see
out your window?

DESERT HISTORIC
CHARM

SANDY

RERCHES MOUNTAINS

NATURE

EMAIL

Personalized recommendations

(Liveclicker weather)

San Francisco,
here you come!

Here are a few hotels with your preferred
amenities to help make your stay more relaxing.

| l Hilton San Francisco
Ll || Union Square
IR 2 6 W
pu Book your stay

Hilton San Francisco
Financial District

B & W

Parc 55 San Francisco
- a Hilton Hotel

M W

Enhance your stay

Currently: Good eats nearby:

& Juice Portal >
Z-One Food >

56° Marhabah Cafe >

SMS
Dining rec (concierge
experience + points opp)

9:41 all T -

< Hilton (m]
Hiton Honors
Thursday 11:32 AM

Hi Jane, your upcoming trip is just
around the corner!

1| We found a restaurant near your
hotel that we think you might enjoy.
Check it out: httpi/bit ly/3j761Lk

YYou can even earn Bonus Points for
every $1 spent through Hilton Honors
Dining when you pay with a linked
credit card.

Elite status is so close you can
practically taste it! &3
Yesterday 5:53 PM

Welcome to Hilton San Francisco Union
Square, Jane! Have dinner plans?

1| Take another look at this nearby
restaurant: http://bit.ly/3761Lk

Remember: you can earm Bonus Points

for every $1 spent through Hilton
Honors Dining. Cha-ching!

6O ()
+ OB 200

APP / PUSH
Book next stay (zero-party data,
points and tier status)




Today | Focus on Brand Design and Creative Operations

| support marketing teams by delivering brand-aligned design across content, partnerships, events, and go-to-market
initiatives, while bringing structure and clarity to creative workflows.
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Expert Predictions
Redefining the Future
for Brand Marketers

2026 Consumer Insights
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Consumers »

Actually

Respond to

in2026

S
‘\\\\‘\\\* Brands are pushing harder.

g Consumers are Ilmingom.
It's not that people don't want
tohear from brands. They just
want it on their terms.

9%

of US. consumers
prefer paid retargeting
b I

Permission beats pursuit.
Owned, opted-in channels
outperform interruption.

PREFER EMAIL FORRE-ENGAGEMENT  38%

PREFER SMS 2%

PREFER APP PUSH 1%

-

Shoptalk Luxe




Wunderkind + Klaviyo Partnership

A sample of the creative developed to promote and support the partnership launch

Website Landing Page

LinkedIn Carousels Marketplace Card Tile

Wunderkind it Works . i " N

Wunderkind

Identity + What teams get...
orchestration

Togethe tlast

Ampli fy KlaViy().S ) v Klaviyo® « Wunderkind
Reach with : & e —— v

More performance
shouldn’t mean

pes—— I Incremental Lift in Revenue

L%g:ﬁ":“mﬂ Maximizing Klaviyo Sends
Wunderkind | =y .
Mo racognicad vatoes. blora parace | -,\\W/ Wunderkind n

fevenue, Together Wnderkind and Kisvya delvera fuure-
proo o forbrands seeki

s saaking Lo
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Email Announcement DM Booklet

-
Wunderkind Wunderkind
More Intelligence. Less Effort. Even with strongtech tacks
£ “Even with a strong stack in
Everything should be place. we knewwe weren't capturing
recognized, including the full revenue potential from our

Wunderkind Joins your customers.

‘Why Kiaviyo + Wunderkind

Klaviyo Marketplace T

Why Wunderkind + Klaviyo? S a — :
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owned channels. The Wunderkind
Autonomous Marketing Platform
gave us the ability to identify and
reach more of our audience — and
that unlocked awhole new layer of
performance for us.”
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The work done by you and your team is
something that | have been so proud to

take into client meetings.

Melissa Stebbins

Enterprise Account Executive , ,




Creative Pillars

A great brand experience starts with the people and the processes behind it. Here’s some things I believe in...

© QO

Client Success Operational Excellence Innovation Collaboration
| partner with our clients I’'ve worked with good tools | love pushing the bar We’re all on the same team
(and with their 3rd parties) Asana, Basecamp, Workfront, lJira, There’s always something new But we're not always in the
to elevate their customers Figma, Adobe Creative Suite & different to try same department
brand experience
P And some good docs Test, Test... Test! Be part of the solution
I make “yes” possible! PRFs, Creative Briefs, Revisions This is how we learn Don’t be part of the problem
When our clients win... Each client is different Some Cool Stuff | love celebrating my
It’s a great feeling and | adapt the process Live Content, Dynamic Blocks, team’s success

to best fit client success Gamification, Web Fonts



Client Success

Oversaw $S2M ARR in creative retainers and delivered 99.9% operational quality for clients such as:
American Airlines, ADT, Santander, Amica, Disney, Starbucks, Cigna, Bed Bath & Beyond, and Great Clips.

Auto Home Lirt

[First Name],
You've entrusted us

your loved ones. Let U
help protect the rest.

SAVE UP TO 25%

when you combine your life policy
with an auto and home policy.!

=

Call us to see how your current policy compares.

Call 000-000-0000 for a quote

Customize your bundle for your lifestyle.

We'll tailor your coverage to your needs and help you
find every possible discount.

RS b+ M

LIFE AND AUTO LIFE AND HOME

AMICA COVID-19 AUTO REFUND PROGRAM

& Santander

Ready to take your savings
to the next level?

Santander” Money Market Savings account

XXX™ - X XX™

Introductory Interest Rate for 6 Months Annual Percentage Yield

with a $10,000 minimum balance and any personal Santander® checking account.

Dear <Customer Name>,

It's easy to get started with a Santander®
Money Market Savings account.

It's no surprise that a Santander® Money Market Savings account is
one of the most popular ways to grow your money. Foster financial
growth and open an account with us today. Put your savings on the fast
track to achieving your goals with a competitive high rate.

Apply at a branch for a Money Market
Savings account today!

Rate is available at your branch location below.

Your Nearest Santander Branch Location

_\ 1866 Main Street ® 2

. Advantage
American “§ Member
5432878

Welcome to
Addvantage®

O
[

Life is better as an
AAdvantage® member

_'7?

Hi [name],

Welcome to the AAdvantage® program! Get ready for incredible travel experiences as
you eam miles and Loyalty Points toward AAdvantage® status and rewards.

| Your AAdvantage® number is XXXXX

Enjoy your member benefits

X

Earn AAdvantage® miles to use later for flights, vacation packages,
hotels and more.

e

Eamn Loyalty Points toward status and Loyalty Point Rewards.

CR

Do
Jo

Board the plane earlier in Group 6 (or better)

=

Access exclusive promotions and special offers.

(ECM) Use your AAdvantage® credit card on everyday purchases to
earn miles toward your travel goals."

@ &

Want a resource to help you take
steps for a healthy you today?

o

Hi <First name>

If you want information and tips on how to get to your healthiest,
you are in luck. We have a whole section on myCigna.com that
provides you with the resources to help you get - and stay

on track

Here’s just a sample of what we have to offer:

* Online Health Assessment
Answer some quick and simple questions, and learn how
your current lifestyle effects your overall health, and learn
ways on how you could make changes to get even healthier

* Wellness Programs.
Offering a wide selection of activities and educational
resources to help you set and meet your health goals (and
add a few more!)

* Educational Resources
Tips and information on multiple health topics, and the

actions you can take to improve your overall well-being

There's so much more, visit today and see!




Client Success

Oversaw $S2M ARR in creative retainers and delivered 99.9% operational quality for clients such as:
American Airlines, ADT, Santander, Amica, Disney, Starbucks, Cigna, Bed Bath & Beyond, and Great Clips.

Google Assistant =

@ |ntr0duc|ng S @ BED BATH & BEYOND 7 ?reat CIips’ ) salons & Online Check-In

SEASONAL WHAT’S NEW CLEARANCE :r our bQCk-tO-SChOOI
lookbook is here!

S - NEWYEARS
v_ ROCKIN’ EVE

CHECK OUTYOUR OFFER!

Your ADT Pulse® System WITH RYAN SEACREST

SAVE 20% OFF

e Bk 7 ONE SINGLE ITEM
Google Assistant Iz ¢l %ﬂ ONLINE OR IN STORE
.
L DICK CLARK'S NEW YEAR'S ROCKIN' EVE Offer expires XX/XX/XXXX.

WITH RYAN SEACREST
LIVE TONIGHT 8/7¢

There’s nothing like a fresh haircut for the first day of
school, and with our new back-to-school lookbook, kids
can find the popular looks they love at prices you'll be
pretty happy about, too.

CHECK IT OUT

Mushroom Cut

The Party of the Year!

Pour the bubbly and get ready for a coast-to-
coast celebration filled with unforgettable
performances, plus the first millionaire of the
year, and more. Ryan Seacrest hosts LIVE from
world-famous Times Square, as the biggest
names in music ring in 2023 with America's
favorite New Year's tradition!

Your coupon is just the beginning. Decorating ideas,
expert tips. new product previews and exclusives are

Shorter on the sides
and longer on top, this
look brings effortless
cool to the classroom
and beyond

@+ Google Assistant

o e R S T



FHmica
Messaging Spotlight

Amica had worked with my Creative Services team from
June 2020 - September 2023, collaborating closely with
Strategy, Client Success and Production Services.

® Increased engagement 2.5X in first 3 months

e A/B Testing, Animation, ADA Compliance

e Notable Campaigns: StreetSmart, Life Cross-Sell,
RNB OMNI, Flo by Moen - Gold Winner!

“We’d like nothing more than to have you
and the Cheetah team be recognized for
il your outstanding creative.”

GOLD'WINNER

HERMES
CREATIVE AWARDS

- Marisa R | Senior Digital Marketing Specialist

000

‘Save a minimum of $149.99 on Flo by Moen™, exclusively for Amica customers. | Leam more

Hmical flo

Drive safely with StrestSmart by Amica™. | View in browser

Protect your home from frozen
pipes with Flo by Moen™.

Auto Home Lise

Earn rewards for safe driving with the
StreetSmart by Amica™ mobile app

Anew and limited-time program*

<FIRSTNAME>,
Amica customers can save a minimum of $149.99.
Water leaks can be damaging and costly. Amica is offering
special pricing on Flo by Moen™ to customers to

help reduce the risk of water leaks.
Introducing StreetSmart by Amica™

Start saving At Amica, we believe that safe dri
Amica™ is our nes
ion

site and follow the steps to set up you

art driving. StreetSmart by
or good driving habits.
s today.

.

Total protection out of the box.

n o 1@

It's easy to get started!

Save Water. Customizable Simple to
Save Money. Security. Understand.
Detecting leaks of all Floby Moen™ is designed  The free app is simple to _
sizes before they to be customizable use, 50 you can start Download and activate the app
focallhomar meniiodng fioht swed Create your account using this activation code**:

become costly
David C87G65
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DELTaco

Del Yeah! Rewards

Del Taco had worked with my creative services team
in designing and developing a best-in-class loyalty
mobile app—focus on visual design & UX for us.

e Custom scope included: a competitive review, new
registration flow, modern navigation, refreshed order &
checkout process, offers, rewards and more.

e We teamed up with members from several departments
from across the organization to help bring our collective
vision for this mobile app to life.

e The app deployed in September... to all much rejoice!
Loyalty 360 Award - 2022 B2C App of the Year!

SIGN UP TODAY

MORE REWARDS, MORE OFTEN!|
et

The hotter you level up, the more you g

SEE HOW HOT
'YOU CAN MAKE IT!

sssssssss

- IN CLASS ‘ )

>



Agile Creative Process

Publishers Clearing House

Crafted an expedited workflow and rallied team members
from across many departments to execute 150+ dynamic
emails in a 3 month launch window.

e This pilot program, a complete full services solution, included
2 audience segments, 4 campaign device types, 10 lifecycle
triggers, 20+ dynamic content blocks, 30+ live images, 100+
custom graphics and copy briefs for each message.

e Designed & coded a modular master template, unified
strategists and copywriters, held weekly scrum meetings,
created naming conventions and technical spec guidelines,
and worked through discovery + execution in an agile process
utilizing Al to meet the project timeline - which occurred
during a busy holiday season!

In the first 4 weeks, 9.8% of the new “under 30” email audience
engaged once; 6.5% engaged 2-5 times.

Jump into the action and see where it takes you

&ECH.com

TOKEN EXCHANGE SWEEPSTAKES GAMES INSTANT WIN ANSWER & WIN

),

" GELBACK®
TO THE GAMES

There's no need to
leave home to embark
onatreasure hunt!

Check in with your
playful side

It doesn’t matter if you're picking up where you left off with
one of your favorite games or discovering something new
and engaging—get to it. Push your gameplay to the next
level and earn tokens that could lead to chances at winning
cash and other rewards.

PLAY NOW

LETS CONNECT

f @ @ X




Team Building

From Boston to Los Angeles to Remote

I’'ve had the fortunate experience of working with many
talented individuals, all with different skill-sets and attributes
that made them unique. But together as a team we become
one powerful, innovative and passionate bunch.

e Launched and scaled West Coast creative in Los Angeles.

e Mentored over 50 experts, max team size was 17.

e Analyzed department billability, utilization & revenue
numbers. Team was always exceeding expectations.

e Recruited talent, wrote job profiles, created purchase
orders, processed invoices.

e Conducted reviews, managed incentive programs,
organized team off-sites.

e Above all, helped to create a friendly “family-like”
department full of challenges, fun and inspiration.




You and the team brought real quality,
speed, and creativity to every deck,

and it genuinely made a big difference.

Mark Taylor

Senior Director of Sales , ,




Creative Awards

Winner in Various Categories

e MediaPost EIS Award - Best Use of Interactive
Neiman Marcus - CheetahTap (2021)

MEN'S WEARHOUSE

Tap, Match, and Win!

¢ Loyalty 360 Award - BZC App Of the Year Match the panels with the correct picture and you can win big s
Del Taco - Del Yeah! Rewards (2022) e = NWMOW“
A o
e IMPACT Award - Innovative Use of Email P N@M - In Theory
. . YOUR WA y Light colors and breathable fabrics
EVIte - /ntefGCtlve Master Temp/ate (2020) make the brandss latest essentials an

easy fit for spring-to-summer transitions

e Hermes Creative Awards - Gold Wins
Alex Lee Foods - SMS Acquisition (2025)
Men's’ Wearhouse - Gamification Email (2024)
Great Clips - Email Campaign Series (2023)
Amica - Individual Email Campaign (2021)

SHOP THEORY

“Your team is AMAZING! Thank you so so much
HERMES for all of your hard work in getting this done!
CREATE AVATOS You have been a wonderful partner!” NOT LoADING? WE STILL GO You.

2024
GOLD*WEINNER

- Deanna F | Digital Marketing Director

FOLLOW US FOR MORE WAYS TO LOVE THE WAY YOU LOOK.

® f OB




Pitch Work

Some of the best work we do is during the sales process. Here we load up all the solutions and best practices.

But with all the tactical and technical goodies, ya gotta step back and make sure it fits together in a tasteful way.

Art of the Possible

Bringing Mary’s journey to life

Art of the Possible

Bringing Mary’s journey to life

Art of the Possible

Bringing Mary’s journey to life

Allgiant Travel here...

Plan your weekend
of family fun!

Customer Dashboard

< "E%e«;\.x}(’cmg

visoREcAsT -5

You have $20 rewards. Shop now fo your Apel aniversary

— i
Y 4 [t

® %=

&

1

prequizEmal  Experiences Post Quiz Email

Love the way




Slideware

One of my favorite parts of the job is packaging up the work, combining analysis, insights, and recommendations into a
clear, persuasive narrative. | love making killer slides and bringing stories to life through sharp, compelling visuals.

WANTABLE | {3 MARIGOLD
{3} MARIGOLD P sLoomiy ® o

@ cresmnoa

Bring Interactivity
to your Email Creative

Liveclicker The Marigold E

Engagement
Ideas

Production

October

LivePoll
Who is Creative Services

Wereac

.
o1 mooucrion
o2 Topareamunes .=
03 reRsonALZATON & TERACTIITY e
4 Packages & Dativerables
Meeting BBI's Needs Sailthru ‘ Getting Festive with Creative
©  Cross-Channel Reach

Holiday Season Promo 2022

e

We're committed to delivering resuts that drive
growth, efficiency and innovation.

e i for A
I Other types of Interactivity o Standard Creative & Campaign Process |

Trusted by 40,000+ Elite Brands -] Creative Services
Other Notable Projects
X B Q O O

. . . P L] Y Doy
Congrats again on being the main reason Liveclicker % .
for Evite winning the IMPACT Award for : »
Best Newsletter and Innovative Use of . . Ak -
Email. We are so lucky to be working e . - . o m
with a great team on a daily basis!! - > e i e T 8 o) ® citi '

- L e om0 o emom
. B Define a Testing Plan T - ] Creative by the Numbers
ok

Del Yeah! Rewards

EHE RN ER B S

Roviow, Rowork,

Demand, Forecast, Past Year

. Aa
" Do

Liveclicker

mm § cigna
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Thought Leadership

From preparing case studies, documentation, blogging,
presenting to clients... and so on, I've long enjoyed
giving my thoughts on industry topics.

Some highlights include...

e Frequent speaker at annual client summit events.

e Been published in Internet Retailer, Chief Marketer,
iMediaConnection, Multichannel Merchant.

e Writer of 30+ blog articles, including:
Get Festive with Creative, Creative Email Trends,
What should marketers expect from AMP for Gmail?

e Presented “Email vs. Web” at the W3C HTML Email
Workshop in Paris.

e Presented “Optimizing Email for Mobile Devices”
at Internet Retailer Conference & Expo in San Diego

READ MORE

s Industies  Company  Login& Support Talkto an expert

me » Biog » Get Festive with Creative

Get Festive With Creative

 September 28
®dim Kelley

Jim Kelley - vou
0 o ° Highly Effective Creative Services Leader: Innovation, Collabora
1d - Edited - ®

Many holiday deals this weekend had me seeing double—double logos,
thatis! ..more

TALBOTS

color scheme, swapping out a holiday logo, or adding a holiday banner, animation, or

/en some fun interactivity,can g0 a lang way.

butits good to EMAIL EXCLUSIVE—
- 48 HOURS, ONLINE ONLY
i wareaouse @
Epic Savings!
Fabulous Finds!
Animations are always in season Enker ot proino code a cheskout WOW,
Based
\ we sawa 3%

Jim Kelley - vou
Highly Effective Creative Services Leader: Innovation, Collabora

. 10yr - @

You can aisotell a story or ighiight a simple process. System text vs. Images - pros, cons, and endless considerations for your
email i via i http:/fe i 1
iggle ' puls

®. Experian Marketlng Services

motion

inthe inbox, viewable by nearly everyone.

0
*E 12852 follow
0y - ®

System text and images go head to head. See how they match up in
email marketing: http://ex.pn/big-bout-1

Our creative experts weigh in g

PART |

SYSTEM @™ ek
TexT @ IMAGES |




You did INCREDIBLE work for a long
time and managed a satisfied, stable

team of experts.

Liz McLemore

Director of Product Marketing , ,




Innovation

I’'ve long worked to push the bar in email... Interactive (Kinetic/Amp), Dynamic & Live Content, 2in1 Responsive Design,
Tap to Call, Tap to Text, HTMLS5 Video, Tracking Interactive Clicks, Animation Tactics, the Super Subject Line, etc.

Hi <Namexxx>! Save more today at YOUR CVS/pharmacy.

257

YOUR ENTIRE PURCHASE*
C in-store coupon &)

( save online now )

Excludes sale items.

PRETTY
Gamification Email!

PrettyLitter worked with Creative Services to deploy an
interactive promotional email to their prospect audience.

Our suite of
clients to reskin, adapt and make their own. One week after
deployment, they shared these exciting performance results.

« Highest click-through rate of all prospect emails in
the past year.

 5thhighest revenue-generating email in the past year.

. sion rate of a in
the past 3 months, and th highest n the past 12 months
(including Black Friday and Cyber Monday).

W sesmna > CEM Crive Introducing the new Verismo® Systom by Starbucks.
Al Analytics  AwebSite Data- R Ty searching Pagevie J ® o0 : 0
L L Events ot D e &
o . % Now at Starbucks ':-‘m 'Agn $=v
In last § minutes v
- MADE RIGHT
S —
-] =
s

e
Email >> Experience >> Email \
Data-Driven Engagement Strategies “ . 5
. % 2-in-1 Responsive
500,667,083

* Two creative's inside one HTML

* It's double, but not much trouble

‘\‘ = WHAT KIND OF
\ >, RUNNER ARE YOU?
\ RUNNER Awu

You have creative freedom

HURRY! ENDING SOON!
1. What kind of tech do you

i B E josjosf23i
Baokon 3499 N SAVINGS
REWARRIVALS ¥
\ 1 FREE
\ INSTALLATION
use when you run? 2 ; )
Pt !
= ||

eand
Fited Extus

The code is less complex

Design what you want, free
from template specs

System-text and hyperlinks live
in the code twice

- [ |

@




Brand Identity

While launching new loyalty programs for Bloomin’ Brands and Kontoor, my team had opportunity to create new program
names and logos. We followed a structured brainstorm exercise and produced many great ideas. Here are the final marks.

Y *
DINE Wrangrer

REWARDS RE\/\/ARDS REWARDS

®

y q Lee g - aee * —
DINE Lee ‘ : 1 Wrangler ‘
e s s
Mv'v INTRODUCING
Experience the Flavors, Taste 2 . WRANGLER REWARDS
D\ g newards Taste the FREE Rewards at CONGRATS GET REWARDED!
oot and receem i 4
your favorite restaurants You've earned a reward \ Brshe snd e b v, INTRODUCING
HOW IT WORKS: %Eg!}g‘er
Y John Val theougn XX/RKO00C
ot Take this quiz, join Dine Rewards, I
and earn a FREE APP! EARN POINTS ‘ REDEEM POINTS o
START HERE oy Like () Comment it A she
Hey Christopher, m Qoe®o

JUST FOR JOINING, WE WILL GIVE You 100 E t »




Brand Ethos

I’'ve spent my career on the agency side, partnering
with clients to uphold brand standards with integrity.

For my company, I've often helped guide the brand, supporting our
position, communicating change - not to disrupt it, but to elevate it.

e | believe in optimizing, not overhauling. Constant reinvention
leads to fragmentation.

e Strong brands evolve with purpose, not trend. A clear voice,
refined over time, builds trust and consistency.

e When reinvention is needed, | help the company adjust -
aligning voice, vision, and business goals.

e |'ve worked across a wide range of brand archetypes; authentic,
bold, playful, legacy-driven; and bring strategic clarity to each.

e Whatever the tone, the brand is the foundation. I'm here to
protect it, grow it, and make it matter.

o }iappy Holida_).'s'!' : .

@ CHEETAH DIGITAL

Email Design

Best practices guide

‘i:i: Experian . A
Ty Email Design

Best Practices Guide

£ CHEETAH DIGITAL

{3 MARIGOLD

£ MARIGOLD . £ " CHEETAHDIGITAL

DEDICATED TO MARKETER

3 MARIGOLD

DESIGNING
WITH RELEVANCE

CREATIVE SERVICES)




Thank You

| would love to have the opportunity to work with you

Jim Kelley | 978-835-6277 | jimpkOO@gmail.com



